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BCM/D-21 26559
RURAL MARKETING
Paper—BC-306(1)
Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is compulsory.
el Ura G % S e we wem 1 et 2l
Compulsory Question ( e w97)

1. Write short notes on the following: 5x4=20
frefefed o Hige feooft fefe:

(1)  Any four problems of Indian Rural Marketing
AR TTHOT f9oM ot hiE =R gHEd

(11) Rural marketing and e-commerce
Teor forqu iR €-eRied

(i11) Importance of studying Rural Marketing Environment
JTHIT fIqu qafeRor k1 37999 hid k] HEd

(iv) Niche Marketing
3T farqor

(v) e-panchayat.
3-grd|

2. Define Rural Marketing. What are the specific characteristics of Indian

Rural Markets? 15
o fagquE & 9Refya wifsSel IR aror sl w1 fafyrse foereane
1 2?

3. Elaborate the measures taken by the Government to develop rural market
in India. 15
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TG H UH ISR i fafad & & T TR g0 38T U 39 hl

foear @ aoi wifem)

4.  What are the unique features of a rural customer? What are the social and
cultural factor that are affecting the rural customer behaviour? 15

T Tk H S IR F=n &2 U ek aRR i gefad s

STl ISR 3 HiEhTaes SR 1 27

5. Explain the relevance of marketing mix for rural customer. Also explain 4
A’s in rural Marketing mix with suitable examples. 15

U AEhl & faq fouom fasor &1 gefieear &t =@ Sifee] ST®
IR & i U foguE fagor ° 4 T sl o 9usEn)

6. What do you understand by Market Segmentation? How 1s the

segmentation done for rural markets? Give examples. 15

SR fIS © 379 = gued © 2 Ui e & forw fawrse 9

STl 22 ISR A

7. Define Branding. What is the issue of fake branding in rural markets?
Suggest some measures to overcome this problem. 15

SifeT i gRwfE Sy oo S | et SifeT w1 g w87 3@

I & W A & Al |9 3T sy

8.  What are the unique strategies to manage distribution in rural markets? 15
T SR A faaRoT & e 1 3t WHifae e 82

9. Bring out the latest trends and growth in rural markets in India. 15

IR o o e | FeliTag w2 SR faetE ol "ee o)
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