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RURAL MARKETING

Paper–BC-306(i)

Time Allowed : 3 Hours] [Maximum Marks : 80

Attempt questions in all. Question No. is compulsory.

1. Write short notes on the following: 5×4=20

(i) Any four problems of Indian Rural Marketing

(ii) Rural marketing and e-commerce

(iii) Importance of studying Rural Marketing Environment

(iv) Niche Marketing

(v) e-panchayat.

2. Define Rural Marketing. What are the specific characteristics of Indian

Rural Markets? 15

3. Elaborate the measures taken by the Government to develop rural market

in India. 15

Note : five 1

Compulsory Question

dqy iz'uksa ds mÙkj nhft,A iz'u la[;k vfuok;Z gSA

fuEufyf•r ij laf{kIr fVIi.kh fyf•,%

Hkkjrh; xzkeh.k foi.ku dh dksbZ pkj leL;k,¡

xzkeh.k foi.ku vkSj bZ&dkWelZ

xzkeh.k foi.ku i;kZoj.k dk vè;;u djus dk egRo

vkyk foi.ku

bZ&iapk;rA

xzkeh.k foi.ku dks ifjHkkf"kr dhft,A Hkkjrh; xzkeh.k cktkjksa dh fof'k"V fo'ks"krk,a

D;k gSa\

ik¡p û

(vfuok;Z iz'u)



Hkkjr esa xzkeh.k cktkj dks fodflr djus ds fy, ljdkj }kjk mBk, x, mik;ksa dk

foLrkj ls o.kZu dhft,A

xzkeh.k xzkgd dh vuwBh fo'ks"krk,a D;k gSa\ xzkeh.k xzkgd O;ogkj dks çHkkfor djus

okys lkekftd vkSj lkaLÑfrd dkjd D;k gSa\

xzkeh.k xzkgdksa ds fy, foi.ku feJ.k dh çklafxdrk dh O;k[;k dhft,A mi;qÙkQ

mnkgj.kksa ds lkFk xzkeh.k foi.ku feJ.k esa 4 , dks Hkh le>kb,A

cktkj foHkktu ls vki D;k le>rs gSa \ xzkeh.k cktkjksa ds fy, foHkktu dSls fd;k

tkrk gS\ mnkgj.k nhft,A

czkafMax dks ifjHkkf"kr dhft,A xzkeh.k cktkjksa esa udyh czkafMax dk eqík D;k gS\ bl

leL;k dks nwj djus ds fy, dqN mik; lq>kb,A

xzkeh.k cktkjksa esa forj.k ds çca/u dh vuwBh j.kuhfr;ka D;k gSa\

Hkkjr esa xzkeh.k cktkjksa esa uohure #>kuksa vkSj fodkl dks lkeus yk,aA

4. What are the unique features of a rural customer? What are the social and

cultural factor that are affecting the rural customer behaviour? 15

5. Explain the relevance of marketing mix for rural customer. Also explain 4

A’s in rural Marketing mix with suitable examples. 15

6. What do you understand by Market Segmentation? How is the

segmentation done for rural markets? Give examples. 15

7. Define Branding. What is the issue of fake branding in rural markets?

Suggest some measures to overcome this problem. 15

8. What are the unique strategies to manage distribution in rural markets? 15

9. Bring out the latest trends and growth in rural markets in India. 15
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