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Attempt questions in all. Question No. is

compulsory.

1. Write short note on the following : 5×4=20

Time allowed : 3 Hours Maximum Marks : 80

Note :

dqy ç'uksa ds mÙkj nhft, A iz'u la[;k

vfuok;Z gS A

ik¡p û

(vfuok;Z iz'u)

(i) Main problems faced by rural marketer.

(ii) Role of cultural factors in rural consumer

Behaviors.

fuEu ij y?kq uksV fy[ks %

xzkeh.k foi.kudrkZ ds lkeus eq[; leL;k,a A

xzkeh.k miHkksDrk O;ogkj esa lakLd`frd dkjdksa dh

Hkwfedk A
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(iii) Factors affecting Rural marketing mix.

(iv) RFID

(v) E-choupal.

4. Define rural consumer behaviour. What are

difficulties in understanding rural consumer

behaviours Give examples. 15

2. Define Rural marketing. Discuss the factors

which attracted the marketers to rural India. 15

3. What is Rural marketing environment Why do

marketers study rural marketing environment.

15

xzkeh.k foi.ku fe=k.k dks izHkkfor djus okys rRo

vkj ,iQ vkbZ Mh

bZ&pkSiky A

xzkeh.k foi.ku dh ifjHkk"kk nhft, A mu lHkh dkjdks

dh ppkZ djsa tks foi.kudrkZvksa dks xzkeh.k Hkkjr dh

rjiQ vkdf"kZr djrs gSa A

xzkeh.k foi.ku okrkoj.k D;k gS \ foi.kudrkZ xzkeh.k

foi.ku okrkoj.k dk vè;;u D;ksa djrs gS A
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5. Discuss various bases of rural market

segmentation with suitable examples. 15

7. What is personal selling ? Discuss qualities of a

good sales-man in rural market. 15

6. What is rural marketing mix ? Design a rural

marketing mix for any consumer durable and

justify your answer. 15

8. Write a detailed note on various initiatives taken

by Government of India in rural markets. 15

xzkeh.k miHkksDrk O;ogkj dks ifjHkkf"kr djsa A xzkeh.k

miHkksDrk O;ogkj dks le>us esa D;k leL;k,a gSa A

mnkgj.k nhft, A

xzkeh.k foi.ku feJ.k D;k gS \ fdlh Hkh ,d miHkksDrk

fVdkÅ mRikn ds fy, xzkeh.k foi.ku feJ.k dks

fMtkbu djsa rFkk vius mÙkj dks Li"V djsa A

O;fDrxr foØ; D;k gS \ ,d vPNs foØ;dÙkkZ ds xq.kksa

dks xzkeh.k cktkj dh n`f"V ls o.kZu djsa A

mi;qDr mnkgj.kksa lfgr xzkeh.k cktkj fofHkfDrdj.k ds

vk/kjksa dh O;k[;k djsa A

26049/K/307 3 P.T.O.



xzkeh.k cktkjksa esa Hkkjrh; ljdkj }kjk viuk, x,

fofHkUu izsjdksa ij ,d uksV fy[ksa A

bZ&dkelZ D;k gS \ xzkeh.k cktkj esa bZ&dkelZ ds D;k

ykHk gSa\

9. What is e-commerce ? What are the benefits of

e-cemmerce in rural marketing ? 15

26049/K/307 4


