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PRINCIPLES OF MARKETING
Paper—-BC-304

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all. Question No. 1 is
compulsory. All questions carry equal marks.
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Compulsory Question ( 31f-ard T9)

1. Explain the following :
= &1 = wifNe

(a) Is marketing a Science or Art? Describe.

1 faquH Tk fodE SUdl el @7 9dEU|
(b) Structure of Product-mix.
S fagor ot g
(c) Classification of Packaging.
ceasulco B UiETul
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(d) Ethical objections in Advertising.

fommm it Afasw et
(e) Green Marketing.
EIGIEREE]

2. Explain the difference between Traditional and
Modem concept of Marketing? Also discuss the

importance of Marketing in modem Business.
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3. Why is it necessary to scan Marketing Environment?

Explain external forces of Marketing environment.
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4. What is the significance of studying Consumer
Behaviour? What are the difficulties in understanding

the Consumer Behaviour?
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5. What are different stages of Product life cycle? What
is the importance of studying Product life cycle in
Marketing?
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6. What are the different Pricing objectives? Briefly

explain the process of Price setting in Practice.
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7. Explain different types of Channels of Distribution.
Discuss the various factors that influence Channel

choice.
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8. Define the Marketing Research. Explain the
Marketing research process.
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9. What is Online Marketing? Explain its advantages
and limitations.
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