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Note : Attempt five questions in all. Question No. 1 is

compulsory. All questions carry equal marks.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1

vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA

Compulsory Question (vfuok;Z iz'u)

1. Explain the following :

fuEu dh O;k[;k dhft, %

(a) Is marketing a Science or Art? Describe.

D;k foi.ku ,d foKku vFkok dyk gS\ crkb,A

(b) Structure of Product-mix.

mRikn feJ.k dh lajpukA

(c) Classification of Packaging.

iSds̄ tx dk oxhZdj.kA
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(d) Ethical objections in Advertising.

foKkiu dh uSfrd vkifÙk;k¡A

(e) Green Marketing.

gfjr foi.kuA

2. Explain the difference between Traditional and

Modem concept of Marketing? Also discuss the

importance of Marketing in modem Business.

foi.ku ds ijEijkxr rFkk vk/qfud fopkjksa esa varj dh
O;k[;k dhft,A vk/qfud O;olk; esa foi.ku ds egÙo dk
Hkh o.kZu dhft,A

3. Why is it necessary to scan Marketing Environment?

Explain external forces of Marketing environment.

foi.ku okrkoj.k dk fo'ys"k.k D;ksa vko';d gS\ foi.ku
okrkoj.k dh ckgjh 'kfDr;ksa dk o.kZu dhft,A

4. What is the significance of studying Consumer

Behaviour? What are the difficulties in understanding

the Consumer Behaviour?

miHkksÙkQk O;ogkj ds vè;;u dk D;k egÙo gS\ miHkksÙkQk
O;ogkj dks le>us esa dkSu&lh dfBukb;k¡ gSa\

5. What are different stages of Product life cycle? What

is the importance of studying Product life cycle in

Marketing?
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mRikn thou pØ ds fofHkUu pj.k dkSu ls gSa\ foi.ku
esa mRikn thou pØ dk D;k EkgÙo gS\ foi.ku esa mRikn
thou pØ dk D;k egÙo gSa\

6. What are the different Pricing objectives? Briefly

explain the process of Price setting in Practice.

ewY; fu/kZj.k ds mís'; dkSu ls gSa\ ewY; fu/kZj.k izfØ;k
dh laf{kIr :i esa O;k[;k dhft,A

7. Explain different types of Channels of Distribution.

Discuss the various factors that influence Channel

choice.

forj.k ekè;e ds fofHkUu izdkjksa dh O;k[;k dhft,A pSuy
p;u dks izHkkfor djus okys fofHkUu dkjdksa ij ppkZ dhft,A

8. Define the Marketing Research. Explain the

Marketing research process.

foi.ku vuqla/ku dks ifjHkkf"kr dhft,A foi.ku vuqla/ku
izfØ;k dh O;k[;k dhft,A

9. What is Online Marketing? Explain its advantages

and limitations.

vkWu ykbu foi.ku D;k gS\ blds ykHkksa ,oa lhekvksa dh
O;k[;k dhft,A


